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Niche Vault Secrets

(How to Research the Moneymaking Capabilities of a Niche

By Denise Gianno, MasterNichesEmpire

A Step-by-step Approach to Finding the Best Niches in which to Market a
Product or Service

When you are trying to sell a product as an affiliate you can either pick products at
random, or you can find a market for it and target the people in that market for EFFECTIVE
money making. You do not want to spend hours promoting something that nobody will buy!

Find a market first that spends money, then find out what they want and give it to them.

It is certainly easier said than done, but there are a lot of places online where you can
do your market research for free. They've done most of the work for you already. You just need
to know where to go and what to do to connect all the dots.

Let me show you the process | go through when I'm trying to brainstorm for ideas on
which products to promote.

For starters, I'm always aware of trends and current events in the real world. | read
several newspapers each day, many magazines, both general and niche-specific, | watch the
news, | listen to the radio. Occasionally something that | hear or read will stick with me. | may
record my thoughts on my portable voice recorder; jot down some notes, whatever happens to
be convenient for me. Sometimes I'll call my office voice mail and leave myself a message.


http://www.masternichesempire.com/

But at some point I'll have several broad ideas to research. | want to look deeper. And |
want to make sure there is a good market for them before | even think about creating a
product.

So I'll begin completing the following steps:



Wordtracker for Niches

Wordtracker is a bit on the expensive

side, although it is great for serious

Dataset Langth [90 doys]. Total Metacrewler Queries [366061205].

keyword research.
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Membershap: We have released UK keywords. This i part of the

63 days left | Ranav your membarshio Keyword Researchar and can be accessed by . .

il o s changing the dropdown menu from US to UK. A decent free alternative is

1500 keyword | 350 lateral | 250 compettion Please check out our new blog where we will be . . .

searches for the next 15 hours. YWhat iz this? writing about current and upcoming changes to gOOd ke yWOI’dS, da |th0ugh KEI IS MISSI ng
Wordtracker.

in that software.

Allows greatast flexibility to find Everything you used to do in the multiple searches
‘y those niche phrases. but now s all in one place and you can customize
: your own search rules,
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Step by step wizard to help you Replaces:
@ discover all your keywards. « Simple search
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* Compressed search
« Comprahencive search
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Wordtracker is noted as one of the

most reliable and trusting keyword

research tools in existence today. Please keep in mind that the numbers below are fairly accurate, but
should be used only as a guide.

Dataset Length [90 doys]. Total Metacrewler Queries [166061205].
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63 days left | Ranaw your membershio Keyword Resaarchar and can be accessad by
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Wordtracker.

Everything you used to do in the multiple searches
but now it's all in one place and you can customize
your own search rules,

Step by step wizard to help you Replaces:
discover all your keywords. * Simple search
1 o Exact/Pracice i!ﬂlﬁh
- ‘;9IT|QV§21£§ 282r¢)

Camprahensive search

Allows greatest flexibility to find

To conduct a search on Wordtracker, simply
those niche phy

. “« . ”
click on “Keyword Universe”.

Look after all your keyword
projects. Swap, Add, delete.

View all your Wordtracker results
in one place.

The most frequently searched
words on the net,

Information about using
Wordtracker,
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Then click on related
keywords, “dog training”.

Then you will see a bunch of keywords on the side, along with the amount of times they are searched

for.

Click on “Click here to add all keywords to your bask
Wordtracker.

This is the place to print or email your keywords. To
find your niche in the search engines, please click on

‘competition search' below.
Wordtracker v

Competition Search

Ste;@

Number of keywords in Project1 (300)

<7)

Email Keywords

Export Keywords

¢ Keywords EIRTTIES of300 )

Count

P dog training 2893 O
P dog training collar 345 |
P dog obedience training 338 (|
P dog training equipment 284 [
P dog training supplies 279 (]
P training your dog 278 |
» dog agility training 271 |
P hunting dog training [}

et”. You should then see 300 keywords for

Then, click on the blue arrow (“Click here for
step 3”).

On the next page, click on “Competition
Search”. Then click on Google, and Proceed.



You will see several stat numbers when you get to the final results in the competition search in
Wordtracker.

e KEI
e Count
e 24 hr.

e Competing

To better understand what these stats mean, we have laid out what they mean for you, as explained by
Wordtracker:

Sumantra Roy, a respected Search Engine Positioning specialist from http://www.1stSearchRanking.com
has kindly allowed to incorporate his KEI (Keyword Effectiveness Index) into Wordtracker. The KEI
compares the count result (humber of times a keyword has appeared in data) with the number of
competing web pages to pinpoint exactly which keywords are most effective for your campaign.

Count: This shows the number of times a particular keyword has appeared in the database. E.g. A count
of 147 tells that this particular word has appeared 147 times in (this is over 130 days). The keywords are
taken from major metacrawlers (a service that queries all the main search engines simultaneously).
WordTracker's main sources are Metacrawler and Dogpile, the two largest Metacrawlers on the net.

The KEI was invented by search engine positioning specialst Sumantra Roy of 1515earehR anking com
0 10 00
Poot Kewsword Good Keywor d Excellent Kewword

Keyword KEI i
No. Why quotes? Analysis (7) 24Hrs (?) ‘ Competing (2)

"dog training jackson new ! AS vou can see the ke word
1 e 38 |32 Q Y y

1= search “dog training Jackson new

Count (?)

P "dog training north county san

- 106778 |3t 126 9 . .
| diego” ! | | . jersey” has a KEI of 481 and is

3 |Zieiningmodeste jBas0 |6 |2 8 searched quite often. Also,

4 | "training hunting dog" l3%e9 |29 (173 |om ] there are also only 3 sites

. ;'",‘ﬂj""":‘f"’ dog obedience | 40000 " - ” competing that have the term

raining” ‘ ”d -
e ‘ . , og training Jackson new
6 "dog training la jolla" [9.151 33 | 27 119

k ; ; jersey”.
7 "dog training school carisbad” ;8.345 22 18 58




Metacrawlers have the major advantage of matching the search profile of the search engine very
closely. But are not subject to the same kind of skew from software robot that continually check web
site and pay per bid positions.

24 H : This is the predicted daily traffic for each keyword in this search engine only. For example, if you
see the number 33 in the 24Hr column, this tells you that we estimate this particular keyword to be
queried 33 times today in this engine. However this is not the actual number of people who will visit
your site.This would be impossible to determine as it depends on factors such as whether your title,
description, are intriguing enough, and how close your site matches what people are looking for.

Competing: Each keyword has been submitted to the search engine and the number of competing web
pages given in response. The lower the competition the easier you will find it to reach the top using this
keyword. If you see a zero (0), this means that the search engine/directory genuinely returned no
results for a keyphrase. This may not categorically mean that there are zero results in the engine's
database; the engine may be temporarily offline (this happens quite a lot with Open Directory).However
as far as Wordtracker is concerned, the engine still reports zero results and is treated as a legitimate
count.

If you see a minus one (-1), this means that Wordtracker was unable to determine the number of
competing results. You may occasionally get a -1 in a batch of good results. However it is unlikely as
Wordtracker reworks zero counts, overloaded engine errors, engine timeouts, etc. If the entire result
set is composed of 0's and -1's then that means that the engine has changed its display or is pointing at a
different url. Either way, it will appear in our logs and a technician will fix it inside 24 hours.

In a nutshell, look for the keywords near the top. The higher the KEI, the more popular your keywords
are, and the less competition they have. Which mean you have a better chance of getting to the top.

You can easily find niches by looking for one (dog) or two keyword (dog training) terms in
Wordtracker, then analyzing for the highest KEI keywords and targeting those as niches!
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Google Zeitgeist for Niches

Go to: http://www.google.com/press/zeitgeist.html

To begin with, | check out the hottest search trends at Google Zeitgeist. If | am targeting
the US market, I'll click on “U.S. Zeitgeist,” otherwise I'll look at “Zeitgeist Around the World.”
At this point | am just looking for ideas.

If | see that a particular topic is hot, I'll make a note of it and look at more targeted sub-
niches later on at more specialized sites (which I’ll show you shortly).

Google Zeitgeist: Search patterns, trends, and surprises Press Center | Google com

1

1. zidane headbutt video 9. danica patrick

% 10. pamela rogers Zeitgeist Around the World

Curre {Monthly)

yd barrett 11. christie brinkley
4. israel news 12. rosario dawson Zeitgeist Explained
5. chi magazine 3. valerie plame t | P
. barbaro 4. avril lavigne :
. lebanon 5. project runway
3. natalie gulbis

Meore about the Google Zeitgeist

Pulling together interesting search trends and pattems requires Google's human and computing power together. Search statistics are
autornatically generated based on the millions of searches conducted on Google over a given period of time - weekly, monthly, and
annually. With some help from humans, and a pigeon or two when they have time, these statistics and trends make their way from the
depths of Google's hard drives to become the Google Zeitgeist report.

Lycos Top 50 for Niches

http://50.lycos.com

The Lycos Top 50 is another site, like Google Zeitgeist, where | will review the latest
trends and look for hot topics to explore further. | will also look at Yahoo! Buzz for ideas as well
(see below).


http://www.google.com/press/zeitgeist.html
http://50.lycos.com/

Yahoo! Buzz

Check this Yahoo page out for the latest from Yahoo. http://buzz.yahoo.com

eBay Pulse for Niches

3 y home | pay | register | site map Start new search
m Sell ‘ My eBay ‘ Community ‘ Help ‘ Advanced Search
R o
Hello! Sign in or register Select a niche category and v OSUNL
Home > Buy > eBay Pulse > Crafts sub-category.
eBay pulse

(& CL I Crafis vI Update Monday, July 24, 2006

veBayP tise—a-daty-snapsio of cument trends, hot picks, and s:'.i on eBay. Leam more.
POPULAR SEARCHES LARGEST STORES
__ a2 __ Bl cicoln |
1. stampin up 1. FabricGuru Get rhe Ce|ebr\ry LOOk!
2. scraphooking fabricquru (23964 *) N
3. creative memories 2. SURFDOLLY Bermuda Shors
4 fobie tealesfer (5575 7% ) Drop Earings
5. beads 3.Moonwishes Sewing and Crafts Studded Bags
6. sizzix moomwishes ( 1627 % ) Designer Sunglasses
;' yﬁ " 4, charlesbing jewelry supply
9' :Iraﬁ:ﬂ@ charlesbing (4833 % )

== Check outthe
0. scrapbook | et eBay

storesaswellto ————— 7

5.IMO Scrapbooks
imojoe (13891 1)

see what they sell

The eBay Pulse site
http://pulse.ebay.com

is a great place to start
looking at sub-niches. What
| will do is select the
category first (using the
topics I've gathered from
looking at the previous
sites), then look for
profitable sub-niches by
then selecting a sub-
category.

The best chance for
success is if | am as specific

as possible with my niche selection. In the example below, | don’t want to sell to the “crafts”

niche.

| want to sell to grandmothers who enjoy giving their latch rug hooking gifts to their

families and friends. Whatever. You get the idea.

Also, I'll always check the largest stores as well to see what they’re selling. There has to be a

reason they are the largest stores. They must be doing something right.

eBay also puts out a PDF report of their hottest categories each month, available at


http://buzz.yahoo.com/
http://pulse.ebay.com/

http://pages.ebay.com/sellercentral/hotitems.pdf.

Now that | have some potential sub-niches to work with, | want to see how much of a
market there is there.

Just because a sub-niche is popular doesn’t mean people spend money on it.

Amazon for Niches

Amazon -
http://www.amazon

) vour [ ) Seemizd ey £
amazoncom | Yo [ gy | SeeMsd vour Account | ¥ Gart | Your ists | Hep | 5 f .Ccom
Advanced | Bowse  Jgestelers | poefenlok | wagarnes | Gomorale | ATEIN | amazoncomect | BOEN | Texthooks
| o ET 2 IO 10 g ol

Books
"crafts” (Related Searches: arts and crafts, craft kits, crafts / hobbies)

Showing 1 - 12 ofI32071 ResulE Sert by ‘

Niche not targeted enough

Narrow or Expand Results

Amazon is a great

Expand Your Results — - . . - .
Remove Keywords: crafts L g 365 Easy Projects for Every Occasion (Simply Listmania!

Handmade) by Carol Dahistrom (Hard - Sep 15, 2000)
andmade) by Carol Dahlstrom (Hardcover - Sep place to see What

Narrow by Category Used & new from $0.46

Business & Investing (20623
Gay & Lesbian (s34 = I i f

Arts & Photography (15240 EN Crafts and hobbies by Reader's Digest editors Research Methods in current y exists tor
Children's Books (2246 (Hardcover - Jul 1, 1981) Information Science: A list

Biographies & ekt by Scott 3. Simon H b-nich
Memoirs (14¢5) o any given sub-niche.

Comics & Graphic Novels (478} Buy new: 536:60 $18.90  Usually ships in 24 hours osrcioro

Cooking, Food & Wine (2022 Used & new from $0.40 st

Entertainment (1z0&8)

History (ss<78)

. . 3. @ mise@ - si i
Home & Garden (10986 - 1001 Full-Size Patterns, Projects & Ideas (Better Homes Eesential books for Chicaga

Health, Mind & Body (1eaa1 :@' ?‘Ssiar;'i'f;‘:u('"?f‘es':;’ﬁ‘l::))zsz'ge“” Homes and Gardens History Fair teachers: A list
£ .
ai

Law (4875) i by Karma Adamik

Medicine (282 |+ sy’ "suchagirl"

Mystery & Thrillers (5047 " Buy new: $29:95 $19.77 Usually ships in 24 hours h h
Compuers & Themet ssey —— b Creste s Litmania s Chances are, the
Nt Used & new from §4.00

more books there
are written on that
subject, the more that market spends on those topics.

First | specify “Books” to search. Then | enter my niche, in this case “crafts.”

Uh oh. There are WAY too many books returned. This niche is not targeted enough. It is too
“mainstream.”


http://pages.ebay.com/sellercentral/hotitems.pdf
http://www.amazon.com/
http://www.amazon.com/

amazoncom | i E(E\'I Gt A Your Account | ¥ Cart | Your Lists (2 | Hebp | i&h
B Em e IS, s SEDE R e R | e
- o 0" e m—
Books
"rug latch”

Narrow or Expand Results ‘ Showing 1 - 12 of§6 Results>

Sort by [Feovarcs v (&) |

Expand Your Results

1. o
Remove Keywords: rug latch

Narrow by Category
Business & Investing (<)
Entertainment (z)

Gay & Lesbian (1)

Arts & Photography (s)
Children's Books (2)
Biographies & Memoirs (2)
Computers & Internet (2)
Cooking, Food & Wine (1)

History (3)
Home & Garden (17) 2. Noimage
Health, Mind & Body (10) available
Law (3)

Medicine (z)

Mystery & Thrillers (s)
Nonfiction (12)
Outdoors & Nature (1)

Woolley Fox American Folk Art Rug Hooking by Barbara
Carroll (Paperback - Sep 30, 2005)
Fririoini

Buy new: $24:95 $16.47 Usually ships in 24 hours
Used & new from $15.70

Excerpt - page 11: "... the other end inserted into a woeden handle.

Unlike a latch hook, the rug hook has no moving parts. The handle
must fit your ..."

See more references to rug latch in this book.
Surprise me! See a random page in this book.

Designs for needlepoint and latch hook rugs by Dorothy
Kaestner (Paperback - 1978)
Used & new from $0.25

Other Edition(s): Hardcover

The Rug And Carpet Book by Mildred Jackson O'brien
Paperback - Jan 30, 2005

2) This sub-niche may spend money.

Time to scope it out a little further.

Listmania!

Patriotic Favorites: A list by
Mayor of Libertyvilleusa.com

VRGir Quilts 11: A list by
"vrgrrl”

¥ Create a Listmania! list

Search Listmanial

Much better! There are

possibilities here.

We now suspect the
following:

1) This sub-niche

may be targeted enough.

We want to be as certain as we possibly can that our niche is focused enough but big enough,

and that the people in that niche spend money.



Overture for Niches

So next | head over to the Overture Resource Center
(http://searchmarketing.yahoo.com/rc/srch) and click on the “Keyword Selector Tool.”

Then | enter my niche and see how many times that keyword and all related keywords
were searched in the previous month.

A http://inventory.overture.com ... g@@ Kplorer
-~

Keyword Selector Tool

forwoe @ 3% 3O @YD
Not sure what search terms to bid on?

A >
ted to your site and we vill VB o ks

§0 fasehenk By asblocked A% Check ~ X Autolink ~ [ Options .
hes that include your term I k I
s e e et ettt ome’ Hile 3 | like to see at least
searched on last month biNG
T et 10,000 searches for

latch rug 7‘ °

all keywords
combined, but not
more than, say,

Note: All suggested erms are subject
to our standard editorial review process.

THE RESOURCE CENTER
TOOLS AND INFORMATION TO HELP
YOU MANAGE YOUR CAMPAIGN

Searches done in June 2006
[Count  Search Term

869 latch hook rug

802 latch hook rug kit

73 latch hook rug pattern ‘ 50,000 O r SO

60 latch hook rug yarn ] i -

30 Iatch rug hooking o~ (

| ——— Biddog e gtamonny | I although I do have

25 hook kit latch mail rug Getting started . ,

25 lateh hook rug making Is casy with this Kepuor iding P rofitable niches that

<

&]p

| tosearch \ Search Optimizer™. o1 c: v

© advertising Y‘ * CPM Calculator
Internet N
HoRe 5

HoRe >

have only a few

thousand searches at

Overture, but they

are the exception
rather than the rule).

For “latch rug”, you can see that this market is just too small.

Remember that Overture searches are for Yahoo and their partner sites, so to measure
the number of searches on Google, | usually estimate between 5 and 10 times this number to
come up with Google’s searches. Also, depending on the market, I've sometimes found
Overture’s figures somewhat inflated, so bear in mind that the number of actual searches might
be lower.


http://searchmarketing.yahoo.com/rc/srch
http://inventory.overture.com/d/searchinventory/suggestion/

If I'm happy with the number of searches for this potential niche, | next want to see how
much pay per clicks (PPC) are going to cost me on Google Adwords.

For that | use Overture’s “View Bids Tool.”

- [o]x]

f,l

A hitp:/fuv. bidtool.overture.com - View Bids - Microsoft Internet .... [= |[8][X]
a

View Bids b - ol @9 8

v Beo ks >

heck - 7§ Autolink ~ [fd Options
Type in a search term and we'll show you the Max Bids and Search Marketing Home - Help ~
listings for that term.

© Manage My Accounts

THE RESOURCE CENTER
- Tivo Repairs Starting at $29.95 TOOLS AND INFORMATION TO HELP

;zggzsproffesmnal cost effective dvr repairs and hard drive up YOU MANAGE YOUR CAMPAIGN
Www. printedcircuitboardrepair.com
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| want to make sure | won’t have to pay more than a dollar or two per click on average, but of
course what you can profitably pay for PPC will depend on your product’s selling price and how
many you can sell.

Again, at this point I'm just trying to get a snapshot or pulse of this market.

Plus, the bid process also tells you a little about the moneymaking opportunities of a market. As
a loose rule, if the max bid results are between 30 cents and $2.00, it’s a good indicator that
people are making money in this market. | call this my “magic window.”



Over $2.00 means that the competition is too fierce for my tastes, but depending on your
market and eventual product selling price and demand, it may make sense for you.

To check on the companies that are bidding on my keywords in Google Adwords, | use
http://www.googspy.com.



http://www.googspy.com/

Google Trends for Niches

One relative newcomer as a research tool is Google Trends (http://www.google.com/trends).
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There’s lots of useful information here. You can see that the news volume is synced with the
search volume, and several notable news articles are displayed, along with where they occurred
on the timeline.

In the lower section, you can see which countries, cities, and languages made the most
searches. Be aware that the indicators are normalized, meaning they are adjusted for that
region’s population. For example, South Africa has about 44 million people, compared with the
U.S.’s 295 million. So the U.S. may have performed more actual searches, but after the
adjustment is made, South Africa comes on top for this search term, which is “fly fishing.”

In the upper-right corner of the page, you can switch regions (e.g. if you wanted to check the
U.S. only), and you can change the time period.


http://www.google.com/trends

For example, notice below how | changed the time period to a single month. See any cyclic
trends there?
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You may have noticed that searches for this topic tend to spike every Friday, going into the
weekend, and then fall again during the week.

This information may be useful if you are going to advertise with Google Adwords, and you’re
launching a firesale or other limited time campaign, because you’ll want to schedule your
campaign around one or more of those spikes.

Some markets have different patterns, so it’s useful to be aware of them prior to launch.

Another great use for Google Trends is if you are trying to decide between two different niches.
If you enter your search terms and separate two or more with a comma, Google will compare
them for you.
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Very useful.

The work is already done for you. You just need to put it to good use. As you can see above,
piano is too broad a niche. It has a high amount of searches, but the bids for PPC traffic is too
low. As a result, | would suspect that people are generally not making a lot of money with that
search term.

Remember, high volume + low PPC bids = low click through rates and even lower conversions.

Fly fishing, on the other hand, does have PPC bids between 30 cents and $2.00, so money is
likely being made there. However, the search term itself is too low. Unless you have other
keywords for that niche to add additional traffic, | would steer clear from there as well.

There are several other sites | use as well to get niche ideas, and especially to narrow the niche
and discover potential information the market wants:



Nichebot - http://www.nichebot.com

Shopping.com Top Searches —

http://www2.shopping.com/top searches

AOL Hot Searches - http://hot.aol.com/hot/hot

Google Groups - http://groups.google.com

Craig's List - http://www.craigslist.com

Delicious Popular - http://del.icio.us/popular

Dig - http://www.digg.com

Google Catalogs - http://catalogs.google.com

Google Suggest —

http://www.google.com/webhp?complete=1&hl=en

Technorati - http://www.technorati.com

Also, I'll do several targeted searches in both Google and Yahoo (for example, on the subject of
"hobbies").
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Clickbank Niche Marketing

Finally, I'll see what existing digital products are being sold in my target niche at the Clickbank
Marketplace

(http://marketplace.clickbank.net).

HINT: If you want to see how your competitor’s sale pages have evolved over time, the
Wayback Machine is a great place to do so (http://www.archive.org).

And of course | will always Google my keywords and check out the competition in the Adwords
ads. In this case | pay special attention to the ads that sell information products (or services like
mine if I’'m selling a service).

Some of the ads will be irrelevant as far as competition goes.

Ok, the next thing I'll do is check how many magazines there are on the subject of my chosen
niche.

There are two places | go online for that:

Magazines.com - http://www.magazines.com

and

Amazon —

http://www.amazon.com/exec/obidos/tg/browse/-/599858/



http://marketplace.clickbank.net/
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At each site, | search by category to find the magazines in my niche.

Obviously the more the better, up to a point.

For example, golf has a lot of magazines, but it's not a good niche by itself. It needs to be more
targeted. But in that case | can always get more targeted sub-niche ideas within that topic by
looking at the types of magazines for that topic.

Now, as good as these sites are for finding magazines, I'm still going to need togo to a
bookstore that carries lots of magazines and browse through the ones in my niche?

Why?

Because | want to see what kinds of ads are in them.

I need to know who else is selling what, and it will also tell me whether the people in this niche
spend money. And the ads will not only tell me that, but they will also tell me what the people
in this niche spend their money ON. And if | want to know which ads keep appearing (because
then I'll know they are making money), | would want to pick up several issues in a row of the
same magazine, if possible.

Ok. By now | should have a pretty good niche market to test. And by knowing what kinds of
informational products are selling, | can start to formulate the content I’'m going to use for my
test.

This is where | go to niche-specific sites.



So I'll set up a mini-course on my autoresponder with my content.

I like mini-courses better than just a free report to get them to opt in, because the free report is
a one shot deal. | want to “train” them to be on the lookout for my emails, to anticipate them
and open them. That way when (or if) my offer shows up in their inbox, it may have only been a
day or two since they last heard from me, not weeks or months ago when they got their free
report (in that case they’ll likely forget they signed up for your list and promptly delete your
offer, unsubscribe, or report it as spam).

If I have a free report | want to use, I'll simply break it up for my mini-course. But as this is a
new niche, it’s unlikely I'll have a report yet.

I'll then set up some very targeted PPC ads using Adwords.

| want to match each ad group to the keywords as closely as possible.

Then | turn it all on and start building my list.

So where’s the product, you ask?

Well, at this point, | don’t know for certain how much traffic I'll get or whether they’ll opt in or
not, never mind whether they will purchase my product. | have an idea, due to my research.

But now we want hard numbers to back it all up before | invest any more of my time and
money. Hence, the testing.



There are two things | primarily watch as the list begins to build:

1) How much traffic | am getting from PPC. | want to compare what I’'m getting with my
previous Overture estimates (adjusted for Google). At this point | want real numbers,
not estimates.

2) My opt in percentage. If it’s too low, either my squeeze page copy needs to be tweaked,
or, if I've done my homework with my copy, perhaps this market is not made up of
enough buyers.

Listen, if they’re not going to opt in, they’re certainly not going to buy.

Now if my traffic and opt ins are both good, now is the time to start thinking about a product,
which ideally should be along the same lines as the content they signed up for in the first place.

Sometimes | will even email my list at this point and simply ask them what they want, or try to
determine their wants and needs from carefully constructed survey questions. Just remember
that people often say one thing and do another. It’s only 100% accurate when they vote with
their wallets.

An even better way to test your list’s desire for a particular piece of information is to announce
a free teleseminar to them, then see how many show up. If a large percentage of your list calls
in, it’s a good bet they’re interested in your call topic.



HINT: Teleseminars also make GREAT products or bonuses themselves if you record them and
sell them after the fact. In fact, sometimes I'll announce a paid teleseminar rather than a free
one.

Why?

Because then | know people will pay money for that information, an even better test indicator.
They are voting with their wallets. Plus | can always sell the call recording after the fact as well.

Another technique to test whether this niche is built up of buyers or tire-kickers and freebie
seekers is to promote an affiliate product within that niche.

If the product content is similar in nature to what you want to create as your product, it’s a
good indication that you have the potential to get a similar percentage to buy yours. Just make
sure it’s either a non-competing product or a front-end sale. If it’s a front-end sale, you'll
develop a mid or back-end product.

Bear in mind that in the case of the latter, you'll get less of a percentage to buy (compared with
the percentage who bought your affiliate front-end product), but you may make up the
difference and then some with a higher ticket item. It’s a risk, but it should be a calculated one.

The beautiful thing is, once | confirm a niche will be profitable, with this approach | already
have a pre-built list that keeps getting bigger by the time | launch the product.

So there you have it.

There are plenty of sites | use for research in addition to the ones above, but they are usually
niche specific. These sites will help you to research practically any niche market effectively.
Once you have this process down, you’ll be able to do this very quickly.

After all time is money.



Recommended Resources on Niches

MasterNichesEmpire

We will be releasing Niche Secrets Vault Vol.2. This volume with have intense secret methods
for uncovering all the profitable niches. We will be releasing this amazing manual soon so stay

tuned and visit Mlaster Niches Empire

Wordtracker — Amazing online database for keyword research! A must for niche domination.

Master Resale Rights Empire — Profit from buying and reselling Niche products easily and quickly

creating an automated profit generating machine! There is no easier way to make money on the
internet! Why make your own product when you can sell others hard work easily!?

T 4 @ PRIVATE LABEL RIGHTS EMPIBE
P

Private Label Rights Empire — Your one stop for Niche Content! Private Label Rights Articles, over 6000
PLR ARTICLES! Join now for UNLIMITED content for your websites, newsletters and info products!

Private Label Rights Ebooks — The only product site you need to join for Niche Ebooks! PLR Private Label
Rights Ebooks has over 30 PLR Ebooks to start with and sell, and over 5 Fresh New Profit Pulling PLR
Ebooks for you EVERY MONTH! Get Your Amazing Membership now!



http://www.masternichesempire.com/
http://www.masternichesempire.com/
http://our.affiliatetracking.net/wordtracker/a/18977
http://www.masterresalerightsempire.com/
http://www.privatelabelrightsempire.com/
http://www.privatelabelrightsebooks.com/

Ebook Master Resale Rights — A huge collection of Ebook master resale rights. | have never seen more

master resale rights ebooks ANYWHERE else! Amazingly low price for a HUGE collection of profit pulling
resale Ebooks!! Join now for a limited time!


http://www.ebookmasterresalerights.com/

